
TO THE TOWN OF QUEEN CREEK, AZ

Stra tegica lly located. Available  land for developm ent. Highly 
educated workforce . Learn m ore  about the  world of poss ibilities  

awaiting you and your bus iness  when you



ECONOMIC DEVELOPMENT STRATEGIC PLAN

Product (Site and Building) Development – Identify real 
estate and market to attract high-impact 
projects/development

Town Center Development – Focus on awareness, the 
arts, access, and potential new assets 

Business Attraction/Retention – Concentrate on programs 
to attract new business and industry and a plan for 
retention

Entrepreneurship/Innovation – Embrace entrepreneurship 
and innovation focused on IT/Software startups

Marketing/Communications – Engage in more targeted 
marketing/communications efforts to ensure people 
know about Queen Creek



BELL BANK PARK



BELL BANK PARK

The privately owned 320-acre multi-use 
family sports and entertainment 
complex will create more than 1,500 
jobs and generate hundreds of millions 
of dollars in direct economic impact 
back to the surrounding community. 
The park is expected to attract over 
three million visitors annually.





MARKETING OPPORTUNITIES

Visit Mesa

 Visit Mesa link is on the QC Tourism site 

 Visit Mesa will have a link to the QC Tourism site 

 Visit Mesa will create promotions to drive people to the site and include our link on 
pages.

 The Town will promote the new site on our website pages & create some fun 
infographics or social media ads





MARKETING OPPORTUNITIES

https://visitqueencreekaz.com/

https://visitqueencreekaz.com/


MARKETING OPPORTUNITIES



MARKETING OPPORTUNITIES



MARKETING OPPORTUNITIES

Billboard opportunity: 

• $4,500 per 4 week period

• Includes 
design/printing/installation

• Approximately $60,000/year



MARKETING OPPORTUNITIES
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