
MARKETING UPDATE 

Sept. – Dec. 2012 



Online Marketing 

•Monitor pages for Horseshoe Park on 
tourism sites including: 

–Yelp (127 page views/actions from Sept. 2011-present, 

including 19 views from mobile devices) 

–TripAdvisor (4 reviews, all rating “very good” or 

“excellent”) 

•Promote the Town on sites including: 
–Town Facebook – 1,937 followers (+8.5%) 

–HPEC Facebook – 1,676 followers (+6.2%) 

–Twitter - 682 followers (+10%) 

–Town website -72,207 visits Sept-Dec (+32.5%) 



Partnership Marketing 

•Signage for partner events including: 

–New brick oven pizza @ Olive Mill 

–Pumpkin & Chili Fest @ Schnepf Farms 

–Holiday Festival & Parade 

–Art Festival @ Olive Mill 

–Holiday on the Farm @ Schnepf Farms 

•Postings on Facebook & Twitter for all 
submitted partner events 

•Town calendar lists for all submitted partner 
events 

•HPEC banners displayed @ partner locations 



Paid Advertising for the Town 
Advertising that extended the Town’s 
brand as a destination included: 

–Mesa Visitors Guide 

–Phoenix Valley Guide & Map 

–Gateway to the East Valley 

–Valley Guide Magazine 

–Arizona Drive Guide 

–Sunset Magazine 

–Sunseeker Magazine (Allegiant Air) 







Tourism Fulfillment 
•Readers may request additional 
information about the Town 

- 2,245 requests so far (last report - 1,651) 

 

 

698 

224 

207 

129 

115 

90 

62 
53 

38 36 

Top 10 States Requesting Information 

CA 

AZ 

WA 

CO 

OR 

NV 

TX 

NM 

IL 

NY 



Paid Advertising for  
Horseshoe Park 

Advertising that promoted the park as 
a destination/place to hold an event 
included: 

•Bridle & Bit 

 





New campaign 

“Rediscover Your Community” 

• New, interactive campaign focusing on 
visiting new businesses, locations and 
destinations in Queen Creek. 

• Begins Jan. 7 

• Photo contest on Facebook  

• Sample itineraries with a variety of themes 











Questions? 


