
MARKETING UPDATE

May – July 2012



Online Marketing

•Monitor pages for Horseshoe Park on 
tourism sites including:

–Yelp (98 page views/actions from Sept. 2011-
present)

–TripAdvisor (4 reviews, all rating “very good” 
or “excellent”)

•Promote the Town on sites including:
–Town Facebook – 1,937 followers (+14%)

–HPEC Facebook – 1,676 followers (+8%)

–Twitter - 682 followers (+17%)

–Town’s website - 72,207 visits Feb-April (+2%)



Partnership Marketing

•Signage for partner events including:

–Peach Blossom Festival@ Schnepf Farms

–4th of July 

–Barney Family Sports Complex Registration

•Postings on Facebook & Twitter for all 
submitted partner events

•Town calendar lists for all submitted partner 
events

•HPEC banners displayed @ partner locations



Changes in 
Partnership Marketing for FY13

•Signage will be for events only 

•Additional opportunities for Town banner 
postings at partner locations 
(i.e. Experience QC banners)



Paid Advertising for the Town
Advertising that extended the Town’s 
brand as a destination included:

–Mesa Visitors Guide

–Phoenix Valley Guide & Map

–Gateway to the East Valley

–Valley Guide Magazine

–Arizona Drive Guide

–Sunset Magazine

–Sunseeker Magazine (Allegiant Air)







Tourism Fulfillment

•Readers may request additional 
information about the Town

- 1,651 requests so far (last report - 1,201)
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Tourism Fulfillment

•Fulfilling requests with:

-Letter of thanks/welcome from the Mayor

-HPEC calendar of events

-Tourism brochure 

-Provided to partners

-Phoenix Mesa Gateway Airport

-Florence Chamber of Commerce





Paid Advertising for 
Horseshoe Park

Advertising that promoted the park as 
a destination/place to hold an event 
included:

•Pacific Coast Journal

•Quarter Horse News

•Cutting Horse Chatter





Next Steps

•Establishing another level of the campaign: 
“Be a tourist in your own town”

•More incorporation of Shop Queen Creek 
members into sample itineraries, shopping 
maps, etc.

•New website design that further 
incorporates the Town’s image as a 
destination & the upcoming “be a tourist…” 
campaign



Questions?


