
MARKETING UPDATE

February – April 2012



Online Marketing

•Monitor pages for Horseshoe Park on 
tourism sites including:

–Yelp (30 page views/actions Feb-April)

–TripAdvisor

•Promote the Town on sites including:
–Town Facebook - 1,705 followers (+7%)

–HPEC Facebook - 1,546 followers (+11%)

–Twitter - 581 followers (+12%)

–Town’s website - 72,207 visits Feb-April (-9%)



Online Marketing

•Converted the Town’s Facebook
pages to Timeline



Partnership Marketing

•Signage for partner events including:

–Peach Blossom Festival@ Schnepf Farms

–Roots N’ Boots @ HPEC

•Postings on Facebook & Twitter for all 
submitted partner events

•Town calendar lists for all submitted partner 
events

•HPEC banners displayed @ partner locations

•Passport to Discovery flyer displayed @ 
partner locations



Paid Advertising for the Town
Advertising that extended the Town’s 
brand as a destination included:

–Mesa Visitors Guide

–Phoenix Valley Guide & Map

–Gateway to the East Valley

–Valley Guide Magazine

–Arizona Drive Guide

–Sunset Magazine

–AAA Magazine, Arizona as featured destination

–Prime Times monthly

–Sunseeker Magazine (Allegiant Air)







Tourism Fulfillment

•Readers may request additional 
information about the Town

- 1,210 requests so far
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Tourism Fulfillment

•Fulfilling requests with:

-Letter of thanks/welcome from the Mayor

-HPEC calendar of events

-Tourism brochure 

-Provided to partners

-Phoenix Mesa Gateway Airport

-Florence Chamber of Commerce





Paid Advertising for 
Horseshoe Park

Advertising that promoted the park as 
a destination/place to hold an event 
included:

•Pacific Coast Journal

•Quarter Horse News

•Cutting Horse Chatter

•Sports Destination Management





Questions?


