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Online Marketing

•Monitor pages for Horseshoe Park on 
tourism sites including:

–Yelp

–TripAdvisor

•Promote the Town on sites including:
–Town Facebook (1,600+ followers)

–HPEC Facebook (1,399 followers)

–Twitter (520 followers)

–Town’s website                                                 
(78,802 visits from Nov-Jan)



Partnership Marketing

•Signage for partner events including:

–Heritage Festival @ Schnepf Farms

–Harvest of the Oil @ Olive Mill

•Postings on Facebook & Twitter for all 
submitted partner events

•Town calendar lists for all submitted partner 
events

•HPEC banners displayed @ partner locations

•Trunk or Treat flier displayed @ partner 
locations



Feature Articles

Agritourism focused articles in:

• SW U.S./Hawaii Travel blog

• Phoenix, Food & Finance blog

• BootsnAll One-Stop Indie 
Travel Guide



Paid Advertising for the Town
Advertising that extended the Town’s 
brand as a destination included:

–Mesa Visitors Guide

–Phoenix Valley Guide & Map

–Gateway to the East Valley

–Valley Guide Magazine

–Arizona Drive Guide

–Sunset Magazine

–AAA Magazine, Arizona as featured destination







Tourism Fulfillment

•Readers may request additional 
information about the Town

-365 requests from Sunset Magazine 
readers

- 75 requests from Mesa CVB

•Fulfilling requests with:

-Letter of thanks/welcome from the Mayor

-HPEC calendar of events

-Tourism brochure (next)





Paid Advertising for 
Horseshoe Park

Advertising that promoted the park as 
a destination/place to hold an event 
included:

•Pacific Coast Journal

•Quarter Horse News

•Cutting Horse Chatter

•Sports Destination Management





Questions?


